
Parent Programs welcomes new
 
program coordinator 

Sonia Honne recently took the post as 
program coorclinator for Parent Programs. 

She's enthusiastic about her new position 
"I really believe in the goals of the program­
to provide more information to parents and 
make them feel part of ASU," she says. 

Sonia's responsibilities include planning 
Family Weekend, the popular Parents 
Association event held annually in October; 
coorclinating the area representatives 
program and assisting with membership 
drives. 

She has set her first goals: '1 would like to 
get more involvement from a more diverse 
population of parents, and get Family 
Weekend up and running." 

ASU unveils sunny new logo
 

Sonia's ties to the ASU Parents Associa­
tion date back to her student years at ASU. 
Her own parents, Archie and Ines Honne, 
were Parents Association members for nine 
years while Sonia and her sister, Ines, 
attended college. While completing her 
political science degree, Sonia worked as 
a student assistant in Undergraduate 
Admissions, where she helped plan Parents 
Association activities and compiled materi­
als and information for those events. 

Before taking the Parent Programs post 
March 20, Sonia served as acting program 
coorclinator of operations and evaluation 
for Project 1000, a national program that 
aims to increase the number of 
underrepresented minority students in 
graduate school. 

The university has adopted a new logo that 
features golden-rayed sunshine bursting out 
from behind the bold letters of ASU. The 
logo-adopted this spring-projects an image 
of enlightenment stability and brightness in 
the future. 

President Lattie Coor says the new design 
represents both ASU's potential and remark­
able achievements thus far. 

'1 have said for a long time that the future 
has never looked brighter for this university/' 
he says. '1 am proud that the visual image the 
world will have of us will represent that 
future so clearly.II 

The sun-ernblazoned logotype will replace 
numerous other '10gos" currently in use 
around the university. Previously, ASU had 
no single standard logo or graphic image. The 
new graphic identity, which will appear on 
letterhead and publications, is expected to 

save up to 
$100,000 a year 
in printing costs 
because it will 
end the practice 
of having 
different logos designed for different items 

The costs for creating the new graphic 
identity were paid by the ASU Foundation, an 
independent, non-profit organization that exists 
solely for the support and advancement of the 
university. 

liThe ASU Foundation recogrrized the need 
for ASU to be represented with a consistent 
graphic identity that communicates the academic 
quality and distinctiveness of the university both 
locally and nationally/' says Tere Mendoza, 
executive vice president of the foundation 

The design will be implemented throughout 
the university over the next two years. 


